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Revenue 
Core, Non-Core, 2001-2018
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• Delivering on greater customer value – e.g., TAPAir

Portugal 

• More opportunities globally – using domestic and 

international cities as hubs, e.g., Toronto Pearson Airport with 

Regional Diversion Manager

• International momentum – e.g., Aeromexico, Air France, 

Toronto Pearson Airport, TAP Air Portugal

• The PASSUR Platform is expanding – e.g., FLL

• Execution is Key - sell, focus on value, deliver on time and with 

excellence

Doing Fewer Things, Well
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Strategic Objectives

1. Increase customer cash flow and operational performance 

through combination of consulting and software platform

2. Organize global airlines, airports, and Air Navigation Service 

Providers (ANSPs) onto the PASSUR Platform

3. Organize the world’s flight and operations information 

needed to continue to enhance the PASSUR operational 

Platform 

4. Develop strategic relationships with major companies to 

broaden the reach of PASSUR products worldwide




